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.7 FROM THE PRESIDENT

WELCOME

DAN WINTER, ABF PRESIDENT

Two years ago the ABF
membership voted me into the
President’s position. It was very
important to me to set goals that |
would use as a guideline through
P\ WZR \HDUV LQ RI¢FH
WHUP RI S3UHVLGHQW |
goals and what I've accomplished.

1. To work with the State Delegates
Assembly, expand ABF's reach,
and to increase membership.
Attending every State Delegates
Assembly meeting allowed me
to reach out to many states and
hear their issues, speak at their
meetings and share what ABF is
all about.

2. To attend more state meetings
to make ABF more visible and
broaden beekeepers’ awareness
of what the federation does, how
it helps all levels of beekeepers,

DQG ZK\ LW LV D EH(Q
to join the ABF. I've traveled to
over eight different states and
a regional association meeting.
During these meetings, working
with the state delegates, we
were able to sign up 15 to
20 members. At the regional
meeting, we signed up over 50
new members.

3. While traveling to the state
meetings, my goal was to
increase donations to the

Honey Defense Fund to help

with the anti-dumping lawsuit.
Winning this lawsuit helps
all U.S. beekeepers and the
honey industry. Donations of all
sizes and from all people were
Sxélgorred éndrencouraged.

U H ABFfhsé sRr®mdrétRavi 100k
in support of the Anti-Dumping
lawsuit.

4, Our main source of income is our
dues revenue and conference.
Over the past two years, I've
reached out to members to
procure donations to increase
our revenue and | believe
there are additional sources of
revenue and we should continue
to pursue them.

5. | wanted to pursue more
commercial beekeepers. Two
years ago | asked “Why is
ABF the premier beekeeping

H ¢ \bfgaMiratidhR’"HE@cause we work
across lines and levels and put

EHHNHHSHUV ¢UVW D
In my travels, I've met many new
commercial beekeepers and

have persuaded them to become
part of our ABF family.

6. Lastly, | wanted to hear from
our members, to listen to their
concerns, and be involved in
solutions to their issues. I've
worked with our Legislative
Lobbyist, Fran Boyd, to get calls

with the EPA, joined a Podcast

with Jeff Ott to share information
about our organization, and
represented ABF on a call with
Canadian parliament and CIFA
(Canadian Food Inspection
Agency). | convinced them of
the outdated risk assessment
involving packages from the
US and possible threats from
importation of packages from
areas near where Tropilaelaps
mites exist. I've been on
several meetings with USDA
and many others to try to
advance this initiative and add
another resource for American
beekeepers.

While | was not able to accomplish
every goal | set, | did accomplish a
lot and this was only possible with
the help and cooperation of many
others.

In closing, I'd like to welcome each
of you to New Orleans for our 81st
\Wortfeverdd \and Haddsbow. You'll
hear many educational talks for
beekeepers of all levels, a sold out

7TUDGHVKRZ DQG D IXQ ¢(¢OOHG

at the House of Blues.
u \/\} ‘ \/\/\\

Dan Winter
ABF President
American Beekeeping Federation
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FROM THE VICE PRESIDENT

JAY MILLER,
ABF VICE PRESIDENT

We have a
bit of work
to do and we
could really
use your
thoughts and
contributions

Dear Members:

My hope is you have
your airfare and convention
registration lined up for
meeting with us in New
Orleans on January 9-12. We
have listened to your concerns
and tried to include activities
and interests to justify your
time and money to attend.

I mentioned in the last
Ebuzz checking the chickens
and feeding the horses.

It's nice to do things that
accomplish something in a
measurable way that has an
immediate impact. In our

world today that is becoming
PRUH GLI{FXOW WR
ND beekeeper running 2,000
hives of bees called me to ask
what can a small bee guy like
me do to better the industry?

He asked that question on
the commercial beekeeper's
page concerning what the
national organizations were
doing. | can cite lobbying
congress, watching the actions
of the regulatory agencies,
striving to counter bad press
from groups that view Apis
mellifera as a bad invasive
species, asking the public
to read the label and buy
honey from a local producer
if possible, and we have the
American Honey Queen and
Princess traveling to educate.

What more could he ask for,
right? We need to address
native pollinator protectors by

LQAXHQFLQJ JURZHUV ZH

with to plant waste ground to
be insect friendly. We need
to approach our billionaire
buddies to support our efforts
to feed the world by supporting
our organization. We need
young guys like Stuart to see
the value of associating with
like-minded bee folks from all
over the US, Canada, and the
World.

We have a bit of work to do
and we could really use your
thoughts and contributions
& fne a9/moBRY (g angyier

tuart's question more
completely. Please join us for
a good time with the hopes of
solving all the problems of the
world.

Best wishes for this coming
Christmas season. May the
true meaning of Christmas
warm your heart and brighten
your hopes!

Best regards,

S

Jay Miller
Vice President
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GOVERNMENT

RELATIONS

by: Fran Boyd

“A Farm Bill Extension is Necessary and the
Right Thing to Do”

As you read this, in all likelihood Congress will
have recessed for the rest of the year. Just prior
to Thanksgiving Congress extended the 2018
Farm Bill through the end of September 2024

and all departments and agencies of the federal
government are operating under a Continuing
Resolution (CR). The “laddered” CR proposed by
the House agreed to by the Senate and signed by

WKH\ FDUHIXOO\ FUDIW DQG ¢(¢QDOL]H W

farm bill. Each farm bill increases the number of
stakeholders it has than the one preceding it and
the next farm bill is no exception. The new farm
bill when completed is expected to have a price
tag of over $1.5 trillion dollars. In addition, without
an extension of the current farm bill commodity
policies would revert to those used in the 1930s
and 1940s.

| have no doubt that the leadership of the House

WKH 3UHVLGHQW H[WHQGV FXUUH QW SevidieDAQridtbéConait@esquil darriglete

several federal departments and agencies including
Agriculture and Food and Drug through January 19,
2024. The appropriations for the rest of the federal
government are extended at current spending level
until February 2, 2024. At this writing, the Congress
has not passed any of the funding bills for FY 2024.

Regarding the next farm bill, the vast majority of
modern farm bills have never been completed and
signed into law on schedule. Previous farm bills
have failed in committee, been voted down on the

ARRU RI WKH +RXVH RU 6HQDWH DQG

President. One contemporary farm bill took more
than three years to be completed and according
to the House Agriculture Committee only once

did a farm bill not face an extension. It was in
2018 when the 2018 farm bill was introduced and
signed into law in the same year, something that
had not been done since 1990. Also, it should
be noted during the 2018 farm bill process control
of Congress remained the same leading up to the
2018 farm bill process, allowing more structure for
debate, number crunching and member and staff
farm bill education.

Congress did the correct thing by extending the
2018 farm bill through next September. By doing
so they are providing for our farmers, ranchers and
consumers much needed certainty and stability as

and shepherd an effective 5-year farm bill through

WKH +RXVH DQG 6HQDWH ARRU DQG WR

GHVN
been done by the Committee members and staff to
reach this goal. However, given the Congressional
calendar, new leadership elections and other
legislative priorities the chances of getting a new
farm bill completed in both chambers and signed
looked doubtful and it was necessary to agree to
an extension of the current farm bill to provide the
necessary stability and reduce disruption to the

country’s farmers a ranchers and consumers.
IDFHG YHWR E\ WKH

All American families are touched some way by
the farm bill. Agricultural and nutrition policy affect
every individual American. In my opinion it is
one of the most important pieces of legislation
Congress undertakes every 5 years. For this
reason, particularly those charged with writing it
every effort is to make sure it represents the very
best of their efforts and it is a piece of legislation
all its stakeholders can be proud of and embrace.
This is a daunting task many are not aware of or
appreciate it given the vast difference and needs
of all who are touched by the farm bill and what

it contains. So | am not concerned if in order

to achieve this goal a new farm bill has been
extended to September in fact | welcome it so the

$ VLIQL,FDQW DPRXQW RI ZRUN

QHFHVVDU\ WLPH LV DYDLODEOH WR ¢Q

debate the legislation in both committee and on
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WKH ARRU RI WKH +RXVH DQG 6H
resulting in a bipartisan a farm bill supported by both
congressional Republicans and Democrats and the
President.

“Who Is Going to Regulate Honeybee in the
Future -EPA or FDA”

In November EPA issued a press release announcing
a new website of frequently asked questions and
answers on the EPA/FDA “White Paper” issued in
February 2023. The webpage contains FAQs on
“Modernizing Oversight of Products for Animals
Regulated as Pesticides on New Animal Drugs”

This spring the agencies requested all interested
stakeholders to comment on the white paper. ABF
and over 18,000 interested groups and individuals
submitted comments on the white paper. The paper
release by FDA/EPA in February 2023 stated the
purpose of the document was to describe different
approaches to the agencies oversight of various
animal products regulated as either pesticides or

new animal drugs particularly the possible transfer
RI SURGXFW RYHUVLJKW IRU WRS
and tick products from EPA to FDA. This Spring
$%) DQG $+3%$ ¢OHG MRLQW FRPP
paper during the 60-day comment period letting

the FDA and the EPA know that both the national
organizations representing beekeepers in the U.S.
believed the best course of action for our industry

at this time would be let the pesticide regulations for
honeybee to remain under the EPA where it is today.
Dan Winer the ABF President together with other
industry leaders participated in the public hearing
KHOG E\ (3% )'$ LQ ODUFK FRQ¢,UPL
of the ABF and answering questions of the agency
participants on how a change of regulation would
effect the U.S. beekeeping industry.

QDWH +RSHIX0O0\

At his time no formal action has been taken by
either EPA or FDA. However, the press release in
November should let all of us know it is indeed a
strong possibility for a change to take place in who
regulates the use of external pesticide usage for
beekeepers. There is to be a change amendment
will need to be made to the Memorandum of
Understanding (MOU) agreed to between FDA and
EPA in 1973 on the regulation of these products.
While the latest statement by the EPA does not say
it will undertake the amending of the 1973 MOU,
they say it is a possibility they may decide to go in
that direction. However, there is no ambiguity in
the agency’s responses to the posted questions that
this effort is just about pets and companion animals.
Indeed, it is not, their position at this time is it would
include honeybees and livestock. This regulatory
action if taken by EPA and FDA would have a
VLIQL,FDQW LPSDFW RQ WKH EHHNHHSL
how bee products are currently regulated particularly
those used to treat external parasites. The industry
are for this possibility and what actions
%éhsa&n Witk ot theA-DA

and EPA as weII as the Congr ess concerning the

Y%WBYIOIRCQ the/ %Eke%&ﬁg stry

I hope each one of you have a safe and happy
holiday season. As they say in Washington, “enjoy
it because January is going to be crazy” especially
with half the government scheduled to shut down on
January 15th if Congress does not act.

QJ WKH SRVLWLRQ
Happy Holidays!

VOL. 81, NO. 4, 2023 ¢ ABF QUARTERLY 9



BEE SUPPLIES

WOOTEN'’S QUEENS & BEES, INC.
Proven queens.
(888) 565-8439

www.wootensqueensbees.com

EQUIPMENT

COOKS & BEALS, INC.

Third Generation Family Owned and
Operated, providing honey producers with
high quality honey extraction equipment built
to last through the generations, and customer
service you can count on since 1959.

(308) 745-0154

www.cooknbeals.com

info@cooknbeals.com

CREAMPAL

From liquid honey to a creamy, crystal-free
spread, the Creampal machine makes the
best stable creamed honey in the world. With
unmatched quality and possibilities expand
your market today!

ADVERTISERS'

INDEX

The Advertisers' Index is compiled as a service to our
readers and advertisers. The publisher is not liable
for errors or omissions, although every effort is made
to ensure its accuracy. Be sure to let our advertisers
know you found them through ABF Quarterly.

Barkman Honey.......

BUZZ'S BEES.....coeeeeeeeeeeeee e
CreaAMPAL....coiiiiiiee ettt et e e 2.
COOK & BEAIS.....cevveiiiiieieiiieeeeeeeeee e 10

Interested in

advertising in the

Federation Marketplace?
Email:abfnet.org@gmail.com

(450) 373-7535
https://creampal.com/en/
info@creampal.com

QUEENS

WOOTEN'S QUEENS & BEES, INC.
Wooten's Queens & Bees, Inc. offers Park Italian
Queens April - September, Nucs in March/April
& Pollination Services.

(888) 565-8439
order@wootensqueensbees.com

Robert & Amanda Wooten

Wooten’s Queens & Bees, Inc.

P.O Box 464

Palo Cedro, CA 96073

P: (888) 565-8439

F: (530) 549-3624

www.wootensqueensbees.com

Serving the Industry

since 1959
Family Owned and COOK &/\BEALS
operated HONEY EXTRACTING EQUIPMENT

www.cooknbeals.com

=

Extract

221 S. 7 St/ PO Box 220
Loup City, NE8853

1-308-745-0154

www.cooknbeals.com Proverbsl6:24
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DON'T MISS
ABF IN NOLA

January 9-13th, 2024
Marriott, New Orleans, French Quarter

TASTE KING CAKE

January - February king cake is made
fresh in the French Quarter

CHECK OUT MUSIC

Check out music in the many music venues
around NOLA.

TAKE A SWAMP TOUR

Book a tour to kayak or take a group boat
tour at a nearby swamp.

IST THE OAKS

Visit the oaks around NOLA streets and
parks.

For unique NOLA tours check this out!

c 504.777.7769 e https://uniguenola.com/abf/ ‘
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Image by National Honey Board

NEW NHB GUIDANCE ON COUNTRY OF
ORIGIN LABELING BEST PRACTICES

by American Honey Board

The National Honey Board (NHB) strives to be a
valuable resource to honey producers, packers,
and importers looking for the latest information on
the state of the U.S. honey industry. Recently, the
NHB was asked to provide guidance to the industry
regarding best practices for denoting Country of
Origin Labeling (COOL) on Packed Honey.

,GHQWL,;FDWLRQ RI WKH FRXQW Ufequentyasked o &2

consumer products is not a new requirement. The
United States (U.S.) government has required
country of origin labels on many products dating
back to the 1930’s. The Tariff Act of 1930 has
historically required nearly every item imported into
the U.S. to disclose the item’s country of origin to
the “ultimate purchaser,” unless the item met one of

WKH VSHFL{¢HG H[HPSWLRQV XQGHU WKH ODZ

In response to industry request, the NHB is proud to
release its guidance document on best practices for
country of origin labeling (COOL) on packed honey.
This guide provides a summary of the laws and
regulations concerning COOL, as well as examples
of labeling that complies with the spirit and intent of
federal requirements.

Also included is a

questions section
DQG OLQNV WR .
information. This
resource can be found
at www.honey.com/
COOL-Guidance or
scan the QR code.

't'él
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Mmber Assoclations hould Lead the

Way in Effective, Ethical Practices to
Best Serve Their Members

by Michele Colopy, Executive Director, LEAD for members. The Association for Intelligent Information
Pollinators, Inc. Management |SAIIM) su%'gests associations that
SURYLGH EHQH{;WV VXFK DV QHWZRUNLQ.

professional development (yes, even for hobbyists

I
7KH &29,' SDQGHPLF KDV KDG D wndnmolunige ?c? achegqu:imwstryinsightsno
on member associations. According to a survey matter your skill level. Trade associations serve as
conducted by Association Laboratory, more than a bridge between businesses within an industry,
half of the associations surveyed had canceled or encouraging collaboration and mutual support.

SRVWSRQHG D IDFH WR IDFH PHH W[hq%)_ugh\ﬂﬂm@mw ﬁdg%ﬁy@rgmzﬁﬂ support,
said efforts are being made to expand virtual access training, and mentoring; national associations

to programming, and nine percent said they moved an  SUppOIt state associations, which in turn support local
event to a different location. The pandemic, however,  associations. This mentoring and support trains the
is not responsible for member associations that were ~ next generation of leaders throughout the industry.
struggling before the pandemic and continue to do so.

'XULQJ WKH ODVW ¢YH WR WHQ \HDUV PF

The value of a hobby or member trade association have struggled due to a variety of reasons such as

can vary depending on the type of association and not being responsive to the needs of their members,

its members. According to an article by ASAE, trade resisting change and innovation, and not having

associations with company members must craft enough resources to conduct data analysis. According

value progositions differently than their individual- to an article by Wild Apricot, 68% of organizations

membership brethren. The needs of the industry, not VXUYH\HG KDG GLI¢(¢FXOW\ JURZLQJ WKHL!

the individual, must take precedence, yet the trade

association can think big by identifying value for its More MEMBER, page 14
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MEMBER, from page 13

In fact, 25% didn’t grow at all and 11% even shrank!
Membership decline occurs when associations

aren’t responsive to the needs, interests, and
expectations of their members. Many associations
have held steadfast to tradition, resisted change, and
backburnered innovation. These associations stopped
SXWWLQJ WKHLU PHPEHUVY QHHG
focused on self-serving activities of a few bullying
Board members.

When association leaders are unethical, self-serving,
QRW WUDQVSDUHQW ZLWK ¢QDQF
expense reimbursement forms, lie to their fellow

Board members, and the membership then the
members must take action. If all you can say about

a prospective Board candidate is “they are so nice;”
that is not a leader but a self-serving, manipulator,

and future destroyer of any volunteer organization.

Far too often the remainder of the Board is fearful

of the corrupt and bullying Board leaders and shirks
their responsibility to protect the association. The
entire Board is responsible for the actions of fellow
Board members. If 20% of the Board is corrupt and
unethical, and the remaining 80% of the Board does
nothing about their malfeasance then those 80% are
just as corrupt. They are in effect in violation of the
IRQSUR¢W %RDUG OHPEHU REOLJ
State Attorney General and complicit with the bullying,
unethical Board members.

Members can demand their member association
leaders maintain ethics, policies, and procedures
enacted by previous Board leadership by taking the
following steps:

1. Refer to the association’s ethics policies.

2. Engage with the association’s leadership.
Members need to demand their leaders are
ethical and accountable with the membership’s
money.

3. Advocate for transparency in the association’s
decision-making process. Members should have
access to public records of the Board such as
PRQWKO\ ¢ QDQFLDO UHSRUWYV
PHHWLQJ PLOQXWHYV 21¢FHU UH

4. Participate in elections. Challenge the status quo
when there is only a single candidate for a Board
position. Ask to view nomination applications
and hold nominees accountable to have the
skills needed for a position on the Board.

Ensure Board positions have descriptions
GH¢:;QLQJ WKHLU GXWLHV DQG

5. Collaborate with other members: Collaborate
with other members to build a coalition of
support for maintaining ethics, policies, and

rocedures enacted by the previous Board
eadership.

6. Seek outside support: If all else fails, consider
seeking outside support such as reporting
the serious ethical or legal concerns to a third
party with the authority to investigate, such
as a lawyer within the membership, the local
district attorney, the State Attorney General, or
the media. Sometimes the bullying, abusive,

even a coalition of members can “right the ship.”

If these actions do not shockc}/our membership and
the leaders into engaging and removing the corrupt,
bullying, unethical Board members, your coalition
may soilmply neeoll to start a new t;alssociatic_m._ Members
uld cons eavi er.association or
Vioktig (6 oSo B8 FOGUN O ety ethical
leaders, and blatant incompetence of leaders when
the association’s leadership is not responsive to the
needs, interests, and expectations of its members.
Members should follow Fc]he association’s bylagvs and
edu 0, [ sogiation. mber
R TR B3 VAo oRBsons
such as not being responsive to the needs of their
members, resisting change and innovation, not being
transparent in their decision-making process, self-
serving actions of Board members, mismanagement
and theft of member funds, and bullying, unethical,
negligent behavior of Board members. All Board
members have a duty of care, duty of compliance,
duty of loyalty, and duty to maintain accounts of the
member association with which they all are entrusted.

Members must hold their elected leaders accountable.
Ethics can be jcaulght, but the indivifdual leader n‘]lUﬁt
want ethi espqnsi the care of the
ﬁ%&&%s&%%%éd&?\eﬁ%ﬁ% of fellow
Board members and the member association.
Association members need to elect leaders who

are ethical, competent and have a reputation of
ethical behavior and the skills needed in a leader.
Association leaders must have a passion for the
mission, be an example to their fellow Board members
of ethics, responsibility, and a desire to serve the
members.

@)

Resources:

¢ New Research on COVID-19’s Impact on
Associations Points the Way Forward, https://www.
pcma.org/covid-19-research-impact-associations-
future/

% RITRS: @c3opyfripedamaapplemoving-
SR UWRKRQ EW ERDUG PHPEHUYV
e Ethical Decision Making, https://www.ache.org/about-
ache/our-story/our-commitments/ethics/ache-code-
of-ethics/ethical-decision-making-for-healthcare-
executives

Dealing with Toxic Behavior in the Boardroom, https://

e e

a¥ing-with-toxic-behaviour-
in-the-boardroom.html

e Overcoming the Challenge of Director Misconduct,
https://lwww.americanbar.org/groups/business_law/
resources/business-law-today/2015-july/overcoming-
the-challenge-of-director-misconduct/

KWWSV
board-members/

e Making Ethics A Priority in Your Workplace, https://
www.asaecenter.org/resources/articles/an_plus/2015/
december/making-ethics-a-priority-in-your-workplace

unethical “leaders” have so much control not

More MEMBER, page 16
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DEREK MITCHELL

IImage by Emilian Robert Vicol from Pixabay

ON OUR MODERN HIVE

by Dewey M. Caron

US beekeepers largely keep honey bees in a
Langstroth hive. The original Langstroth hive,
GHVLJQDWHG DW OHDVW LQ WK
movable comb hive incorporating bee space, has
been called the best thing that has happened for
beekeepers and the worst thing that has happened
WR KRQH\ EHHVY :H DFWXDOO\ X
Langstroth hive; Langstroth’s original hive was
double-walled, with interior glass walls insolating

the comb honey super.

In a series of studies, Derek Mitchell, a mechanical
engineer from northern England (Leeds), has
challenged the widespread belief that honeybees
naturally insulate their colonies against cold. He
says his latest research “.....appears to contradict
the widely accepted theory that the bees' reaction to
cold temperatures is to form layers of insulation...”.
He faults the Langstroth hive as potentially
subjecting a colony to thermally-induced stress due

to beekeepers using "inadequately insulated hives."

HNorthernngekoapers manage bé‘iﬁ@"%'\iﬁeﬁ‘ﬁféﬁ‘g
winter insuring they h&ve large popufous coloniés
ZLWK HOHYDWHG KRQH\ EHH QXPEHUV L

honey stores (roughly a full box), to allow the

lopje ‘Ph reas tie chance of surviving
the v@:n?étr\? q?a,t%s@og &r?rggr of them do not survive
winter can be attributed to both our failure to

effectively insulate our hives and to control varroa
mites.

Bees in a winter bee hive are responsive to the

outside temperature. On warm days, honey bees

can be observed distributed about the hive engaged

LQ YDULRXV KLYH DFWLYLWLHV 6
ZDVWH DFFXPXODWLRQV DQG RWK
with pollen, depending upon availability. On very

cold days the bees form into a spheroid cluster

R
H

PH Z
uv ¢

More MODERN, page 16

VOL. 81, NO. 4, 2023 e ABF QUARTERLY 15



MODERN, from page 15

extending between frames of beeswax combs. The
colder the outside (ambient) temperature, the more
compact the cluster formation.

Bees forming the mantle of the cluster have to
maintain a body temperature of around 50° F

(10° C) to avoid falling from the cluster shell and
dying from the cold. As their body temperature
falls, they move inward, where bees in the interior
of the cluster generate heat from muscle activity
and brood rearing. Temperatures of 78°F (25°C)

or greater are the best for heat production; below
65°F (18°C) the heating ability of bees falls fast.
Individual bees produce heat for a short time and
other individuals must generate the heat. As chilled
mantle bees move inside, their combined thermal
conductivity increases as does the bee-less gap
between mantle and the hive structure where
convection currents between the hive walls and the
cluster increases the heat loss, further accelerating
heat loss.

Mitchell points out that research into the heat
transfer of honey bees within their nests has been
limited to applying insulation to high-conductance
hive building materials. He also believes there

has not been adequate attention to placement of
openings in the wintering hive. This he says has
led to an inability to make valid comparisons of the
several different hive designs used by beekeepers.

His latest publication faults our misconception

about what a winter cluster can or cannot do
RYHUZLQWHU +LV ¢QGLQJV LQG
as insulation, " ....the mantle instead acts like

a heat sink—dissipating the heat away from the
center. He draws on home heating calculations [with
considerable mathematical explanation] to conclude
“The cluster mantle does not meet any of the four
LQVXODWLRQ FULWHULD LGHQW
sink criteria”. Clustering thus is “... an existential
threat—resulting in increased stress due to cold and
exertion.”

He cites his 2022 paper in Jour of Biometeorology
demonstrating that a pre-clustering state is one

of low-value conduction and weak convection,
which, when bees cluster, is replaced by high-value
convection around the cluster and doubling of the

MEMBER, from page 14

¢ What Value in a Trade Association Really Means,
https://www.asaecenter.org/resources/articles/
an_plus/2016/april/what-value-in-a-trade-association-
really-means

e Dealing With Bullies in Your HOA: How to Stop
Destructive Behavior, https://blog.realmanage.com/
en-us/dealing-with-bullies-in-your-hoa

conduction within the cluster area. With reduction

in mantle surface area, core heat production and
brood rearing also are reduced leading to “an
increase of stress on individual honey bees”. His
anthropomorphic description is “.....clustering ...is
not a ‘wrapping of a thick blanket’ to keep warm, but
more like a desperate struggle to crowd closer to

In his earlier publications, Mitchell emphasized

the importance of top insulation and placement

of any top entrances outside the heat sink of the
clustered bees. He is not advocating replacement of
Langstroth hives but he does indicate that we need
to be aware of limitations of thin-walled hives. Our
bee husbandry should be directed toward improving
our honey bee care. He even goes so far as to say:
“....changes in practice that reduce the frequency
and duration of clustering should be urgently
considered, researched and promoted..... avoidable
forced stress upon animals may be regarded as
cruel.”

End notes
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thermal conductance of tree and man-made
nest enclosures of Apis mellifera: implications
for survival, clustering, humidity regulation
and Varroa destructor. Int. J. Biometeorol. 60,
629-638. (doi:10. 1007/s00484-015-1057-2)
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QUEEN Committee Report

Annually, at the American Honey Queen and
Princess training session, the Queens and the
Committee members develop professional and
personal goals for the year. 2023 brought the
return to a more traditional American Honey Queen
and Princess promotional landscape, and the
Committee worked with the Queens to craft goals
UHAHFWLQJ WKLV SURPRWLRQDC

Below is the progress report on Selena’s and
Allison’s performances as of late November based
on the below goals.

Selena’s Goals & Results to Date

1. Give 20 presentations to Girl Scout Troops.
Selena was a Girl Scout Silver Award
recipient, the second highest achievement
one can receive in Girl Scouts. She has
sought out speaking to scout groups this year,
given her experience with and passion for this
organization. To date, she’s spoken to eight
groups nationwide and is currently seeking
more presentations virtually or in her home
area prior to yearend. Help her reach this
goal by sharing her Facebook post with your
local Girl Scout councils!

2. Start an Instagram Account for the American
Honey Queen Program. Selena took the bull
by the horns in establishing the American
Honey Queen Program on Instagram!
Followers are growing, and we encourage you
to follow the American Honey Queen Program
on this platform and share it with your friends.
The Queen Committee looks forward to
expanding this platform in the upcoming
promotional year.

3. Give 20 media interviews. As of November
1, Selena exceeded this goal! She has had
23 media interviews to date, including 11
television interviews and coverage in 17
publications nationwide!

Allison’s Goals & Results to Date

1. Give 20 presentations to agricultural youth
groups. Allison got her start in beekeeping
learning about opportunities in her local 4-H.
She is passionate about speaking to 4-H,
FFA, and other youth groups focusing on
agriculture. As of November 1, she’s reached
nine groups, with several more scheduled

by: Anna Kettlewalerican Honey Queen Program Committee Chairperson

before yearend. Help her reach her goal by
scheduling her to speak to one of your local
groups virtually before the end of the year!

2. Give 50 presentations on how the consumer
can help the industry. Another one of Allison’s
passions is explaining to the consumer how

honeybee, notably through

D DW ?ﬂaﬁ%ﬁm eekeeping industry, planting

GLYHUVH ARUDO VRXUFHV IRU EHHYV

local honey. She strives to include these
messages in most of her presentations, but
her presentations that have focused on this
topic exclusively topped out at over 65 to
date. We applaud her for already exceeding
this goal area!

3. Have media reach of $100,000 for the year.
To date, Allison’s media reach is valued at
over $87,000, with more to be calculated
before the end of the year. Allison has had
media coverage in 13 states, including an
impressive 14 television interviews this year.
We anticipate that Allison will meet this goal
prior to the end of the year.

We have been extremely pleased this year with the
return to in-person promotions even more than in
the last two years. Thank you to all our members
and supporters who made 2023 even better than
the last few years for these opportunities. We are
grateful to all of you devoting your time and energy
in providing excellent promotional experiences for
the industry and for the Queens.

The Queen Committee is excited to welcome our
2024 applicants for the American Honey Queen
and Princess positions and to meet them in New
Orleans. Our 2023 convention has a condensed
schedule, and we encourage you to attend and
participate in the program’s various fundraisers or
send proxy bidders to the events where there may
be scheduling overlaps. We are excited to see
you and learn about your promotional opportunities
in 2024 and to develop an excellent schedule of
events for our 2024 representatives.

To schedule an in person or virtual promotions or
presentation for Selena or Allison before the ABF
convention or one of our 2024 representatives post-
convention, contact me at honeyqueen99@hotmail.
com or 414.545.5514. Happy promoting!
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Queen Report

by Selena Rampolla

Special experiences occurred during
the sweetness of summer! I've
traveled more this year than ever
before, and it's been a truly rewarding
experience.

My last event in August (23-26) was
the Hunterdon
County 4-H and
Agricultural fair,
where | worked with
the Northwest New
Jersey Beekeeper’s
Association. At
their honey booth,

| sold honey and
shared its versatile
uses, talked with
visitors about
honeybee biology
and behavior by the
observation hive,
and narrated a live
hive demonstration.
| also helped

judge the honey
show, where |
examined many
forms of honey, including cut comb,
chunk, creamed, and extractable
honey frames, beautiful beeswax art,
candles, and honey bee photography.
| completed a media interview with
Hunterdon Review, with an article
valued at over $1,200 of industry
publicity. Educational materials at the
booth were incredible for engaging
visitors of all ages and leading them
to ask various questions related to
the impact of our industry on our
daily lives. Thank you to Fran and
Stan Wasitowski for hosting me in
their beautiful home during my visit.
Additionally, | appreciate members

of the Northwest New Jersey
Beekeeper’s Association for further
impressing me with their exhibits

and providing a wonderfully sweet
experience for fairgoers.

In early September, | attended the
Lithopolis Honey Festival in Ohio.
This festival hosted about 100
vendors featuring pottery and jewelry,
wood art, hive products, pollination
education, and much more. During
the two-day event celebrating
honey bees, |
performed two
honey extraction
demonstrations
and assisted with
two bee beard
and open hive
demonstrations.
Before | started
each extraction
process, |
presented facts
about the versatile
uses of honey
and invited the
audience to take
a guess at the

a
single pound of
honey. Responses ranged from a few
hundred to a couple of thousand, and
the audience was astonished when

| revealed that the actual number

is about two million! Hundreds of
attendees gathered on the street

to witness the development of the
bee beard, with many amazed at
how gentle the honeybees were. |
narrated the entire bearding process
and answered questions from the
audience. Following each of my
daily presentations, where | shared
intriguing facts about honey and
pollination, | further engaged the
audience by posing trivia questions
related to basic honey bee facts.
Visitors who answered correctly for
each question received a prize, which
included value added hive products
and honey generously contributed

by vendors. This unique activity was

a great way to provoke participation
among visitors. Thank you to the late
Carmen Conrad of Conrad Hive &
Honey and her family for arranging
my visit and helping to make this
promotion successfull

To sweeten September, | traveled

to Palo Cedro, California, for their
annual Honey Bee Festival! In
SUHSDUDWLRQ IRU WKH HYHQW
local elementary schools and shared
with over 200 students the impact
honey bees have in our everyday
lives through honey production and
pollination. Additionally, | spoke with
KNCR Free Fire Radio: 9.65 FM and
KQMS News Talk 105.7 FM, sharing
incredible facts about our industry,

At the Lithopolis Honey Festival in Ohio, Q@eRPEHU RI ARZHWAWF XVVLQJ WKH VLIJQL¢{FDQW K
Selena asks the audience to guess how

ARZHUV KRQH\EHHV vamﬁﬁaﬁwtf_eﬁfwt PD
of honey. visit to produce

Nq_ye,grgq_r'e@ﬁrﬁ kg @e Palo Cedro
area, and encouraging listeners to
attend the upcoming festival. | also
interviewed with KSHA K-Shasta:
104.3 FM to promote the festival.
This radio coverage was worth $9,300
in media publicity! Throughout the
festival, | engaged with attendees at
the honey booth by addressing their
inquiries about the varieties of US
honey and its everlasting shelf life
and joyfully informing them that honey
never spoils! The booth featured
an observation hive, where | helped
visitors locate the queen bee and
GLVWULEXWHG SDFNHWV Rl ARZ}
VXSSRUW WKH LQFUHDVH LQ ARL
for honey bees and other pollinators.
Adjacent to the booth was a large
wall exhibiting honey bee-themed
art and a display of various fruits
and vegetables that are dependent
on honey bee pollination. Each
day of the festival, hundreds would
gather to witness the live bee beard
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demonstration, and | narrated the
bearding process while emphasizing
the gentle nature of honey bees. |
participated in a television interview
during the festival with ABC 7 KRCR,
expanding on the celebration which
revolves around honey bees and the
vital role they play in pollination, while
bestowing us with the special gift

of honey. Thank you to Wendy and
Josh Sullivan for hosting me on their
property during my week-long visit.
The Palo Cedro Honey Bee Festival
would not have been possible without
Josh Sullivan Beekeeping, Wooten’s
Queens and Bees, Park Legacy
Queens, and the Shasta Beekeeper’s
Association for putting together the
bee beard show and coordinating my
promotional activities.

All the buzz was inside the bee
EXLOGLQJ DW WKH 7RSV
Massachusetts, also known as
America’s oldest county fairl The
Essex County Beekeepers Association
invited me to promote our sweet
industry October 1-5. Inside the
buzzing bee building, | engaged with
visitors of all ages at the beeswax
candle rolling station by assisting them

ERIC WENGER

EWenger@barkmanhoney.com

620-877-0035

barkmanhoney.com

in crafting
their very
own beeswax
candles from

; Wao Bfextious) Hogr observation hives
inside the bee building received almost
nonstop visitation from fairgoers, as
they were mesmerized by the sight of
live honeybees and also determined
WR ¢QG WKH TXHHQ &R(
observation hives spun, making it
easier to spot the often elusive queen
bee. | handed out ribbons saying, "l

CANDACE MOSS

CMoss@barkmanhoney.com

620-877-0161

found the
gueen bee,"
to every
individual who

different spotted her.
colored Throughout
beeswax the bee
sheets. For building were
the small captivating
price of $1 displays of the
per candle, honey show,
fairgoers with its diverse
chose two categories
colored offering
beeswax a unique
sheets and glimpse into
e e e Clmon Sl pasos 1 vt s
to_gether . onans. honey al?wd pollination. ’ ?{E}éﬁ@@g_‘of
with the wick beekeeping.
to create a In addition
swirl-colored candle. The joy on their to honey and beesway, it featured
IDFHV DV WKH\ ¢ QLVKHG WiqutlitemsIRebEcAheivied

dinnerware, hive products in assorted
gift baskets, baked goods with honey,
rolled beeswax candle art, and
more that demonstrated impressive
craftsmanship. The honey display

D Shiav@asdd i aistindd/dprihy &hd
fall honey from the New England

More, QUEEN, page 22
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Princess R
by Allison Hager

It has been a great few months
traveling and educating about
honeybees in many states! |
promoted in 12 different states
participating in a range of different
events, but, of course, always
emphasizing the importance of
honeybees and the beekeeping
industry.

eport

which | made the energy drink and
energy ball recipes from the 2023
Honey Recipe brochure. There was
a big crowd and they loved trying the
recipes that | demonstrated. There
were many media opportunities at this
fair, and | had a radio interview and
three different television interviews! |
spoke with KRVN 880 for 1.5 minutes
about what fairgoers can see at the
NSBA booth. With KSBN TV-4 in
Hastings, | gave a quick interview

at the booth showing viewers what
was on display and the products
offered. Channel 10/11 KOLN/KGIN
did a three-minute interview with

me, asking why it is so important

for everyone to help honeybees

and different ways people can help
honeybees in their survival. My last
interview was with KHGI TV-13 for

a two-minute segment. | brought
various products that honeybees

Princess Allison visited students in Pennsylvardvide for us, such as honey, comb

September, where they learned about hone
and saw comb honey up close.

On August 23, | had a two-minute
interview with WHFB TV/KLJB TV in
the Quad Cities of lowa and lllinois. |
shared why honeybees are so vital

to our agriculture industry and ways
we can help them. | also shared the
YDULRXV EHQH¢{ WV WKD
and why there are so many various
colors and tastes of honey throughout
the world!

For the last seven days of August,

| attended the Nebraska State

Fair in Grand Island, where almost
200,000 people attended during this
timeframe. | worked at the Nebraska
State Beekeepers Association’s
(NSBA) booth selling honey and
beeswax products, in addition

to educating others by the four
observation hives. | gave a cooking
with honey demonstration, during

ybeemey, candles, and lip balm, to show
viewers how vital honeybees are in
addition to the pollination services
they provide. During my free time,

| visited Cook & Beals and third
generation owners, Shane and Tami
Kuehl, to see the operation up close.
Thank you so much for taking the time
to let me visit and teach me about
WCQURNErFial extartion egjwpment! |
was featured in a local newspaper,
Sherman County Times, about my
time in Nebraska and how important
honeybees are. | extend a huge
thank you to my host Brian Nelson
for making arrangements for me to
visit and lining up all my events, and
to NBSA President Megan Vetter

for all her hard work and making
sure my promotion in Nebraska was
successful!

| then traveled to the Washington
State Fair in Puyallup September
2-7, where about 136,000 people

attended during my time. | was

often found working at the Pierce
County Beekeepers Association’s
booth, showing fairgoers the different
tools that beekeepers use. | also
conducted cooking with honey
demonstrations, making honey butter,
honey vinaigrette, and honey roasted
pecans. One day that | was at the fair,
| worked at the honeybee educational
exhibit at the Farm to Table area.
Children and their families received
hands-on experiences, learning about
how different crops are grown and
harvested, including how honey is
made and how pollination works! It
was a great event, thanks to my
promotion organizers, Mary and Skip
Dempsey, and my hosts, Steve and
Sherri Thomas.

During my short stay back home,

| attended Pioneer Spirit Day in
Maquoketa, lowa. This event had
many articles in local newspapers,
and readers were able to read a bit
more about my role as the American
Honey Princess. People who attended
this event could visit various booths
to learn more about agriculturally
related organizations. | delivered

two presentations to visitors about
beekeeping, honeybees, and the
importance of pollination. | had many
people interested in learning more
and even had some guests that were
beekeepers themselves. Thank you
to the Jackson County Historical
Society for inviting me to promote
honeybees!

From September 14-19, | visited
Pennsylvania for a range of different
types of events. | visited two different
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schools in the Pittsburgh area,
reaching over 250 students about

the importance of honeybees and
sharing what a beekeeper does when
inspecting their hives. In addition,

| visited the Children’s Museum

of Pittsburgh, where children and

their families could see beekeeping
equipment up close and ask questions
pertaining to honeybees. The children
also made a honeybee clothespin craft
and did a crayon rub on honeycomb,
which was a big hit! The following
day, | attended the Pittsburgh County
Fair, where | gave a presentation
about beekeeping, honeybees, and
honey products. About 1,000 people
attended this event and | enjoyed
answering questions they had. At the
end of my trip, | visited residents at
the Locust Grover Personal Care &

OHPRU\ &DUH LQ :HVW 0l

residents were excited to learn about
honeybees and try two different local
honeys. | appreciate 2012 American
Honey Queen Alyssa Fine and her
family for being great hosts and a
great support to myself and the Honey
Queen Program!

0\ QH[W WULS ZDV WR :H

Massachusetts, for the Big Eastern
State Exposition (the Big E)
September 20-24! This Expo covers
all six New England states, where
each state has their own building on
the grounds that is a miniature replica
of their state capital building. During
my three days of promoting, | was
busy working at the Hampden County
Beekeepers Association’s booth in
the Massachusetts building, as over
235,000 people attended during my
time promoting here. The booth had
honey and beeswax products for

sale and had an observation hive

to make it easier to show attendees
how vital honeybees are. | delivered
two presentations, discussing the
basics of beekeeping and what we
can do to help honeybees. | also had
the privilege of giving four television
interviews! | had a live, three-minute
interview with Western Mass News,
explaining what the beekeepers had
on display at the booth. In addition,

| interviewed with WWLP 22 News
educating others about the importance
of honeybees. The Mass Appeal
Lifestyle Show took some additional
time to better understand honeybees

by interviewing me on

a 4.5-minute segment
from the exhibit. My last
interview was with WCPC
TV-15, where the host
asked in depth questions
about beekeeping and
honeybees. This interview
ended up being 12 minutes,
so a lot of great questions
and content were covered.
Thank you to Bill Crawford
for inviting me to the Big

E and for setting up all my
events and to his mother,
Christine Crawford, for
providing me a great place
to stay.

Next, | visited North
Carolina September

I25L0Q for Ak /Ati¥tyiof

presentations. Over

three days, | gave seven
presentations about
honeybees to students,
teaching over 350 students
in elementary, middle, and high
schools and homeschool cooperatives.
The students and faculty were

Vavklafes bt hahwJraudiCit@ere is to know

about honeybees, and many high
school students were inspired to help
honeybees in every way possible. |
also gave a presentation to the Boy
Scouts of America Troop 814. These
young men asked many in depth
guestions about honeybees and were
particularly interested in the parasites
and diseases that honeybees face.
Finally, | gave a presentation to 60
students at the local Boys and Girls
Club. Not only did these students
receive more information about
honeybees and honey products, but
they also received a demonstration on
how to make apple honey dip. They
each got to try the apple honey dip

for themselves, which was perfect for
an after school snack. During some
of my free time, | learned more about
honey in the area. | met with local
beekeeper, Donald Dees, of Dees
Bees Apiary in Aberdeen. | toured
one of his beeyards, heard about his
operation, and tried some of his purple
honey. Purple honey is only known to
EH WKLV VSHFL¢F SDUW
and it truly does have a purple color
to it. Overall, it was an enjoyable

trip thanks to my great hosts, 2006

Princess Allison worked at the WashingtonrSshtawtiag
fairgoers a model varroa mite that is as hignas plate to show
the size of how it would look to us in compapseylees.

American Honey Queen Jolene
(Hoefs) and Phil McNutt!

October 1-5, | traveled to Fryeburg,
Maine, to attend the Fryeburg Fair.
Over 140,000 people attended the fair
during my time promoting here. This
fair is the largest agriculture fair in

the State, so educating others about
honeybees and honey products was

D JUHDW ¢W |, ZDV HLWKH

Swan'’s Honey Booth or in the Garden
Center building with the observation
hive. | taught fairgoers about the

GLIIHUHQW FRORUV DQG A

that were available for purchase and
gave out honey samples. In the
Garden Center, | helped fairgoers

spot the queen bee and answered
many great questions pertaining to
honeybees. | also spent some time at
the Naturally Jammin’ booth, which
was a local business that makes many
homemade products using honey. This
was a great promotion, thanks to the
employees of Swan’s Honey, and to
the Sennett and Lennon Family, who
were great hosts, making sure my time
here was successful promoting the
industry.

FOn ORAb&V K | &nBdd R quiciXiip to
Little Rock, Arkansas, for the Annual

More, PRINCESS, page 23
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QUEEN, from page 19

area, varying in color from light to
dark amber. Visitors were curious
about the variations in honey color,
and | was delighted to answer
their questions and share my
passion for beekeeping and honey.
Throughout the week, | delivered
nine presentations to elementary
and middle school groups during

honey extraction captivated around 45
people each session, allowing them to
gain valuable insight on fundamental

WKHLU ¢HOG WULS DW WKH EHH EXLOGLQJ

To top off the week, | completed a
television interview with the New
England Chronicle on ABC 5 WCVB
about the industry and the bee
building. | appreciate members

of the Essex County Beekeepers
Association, including Chris and
Peter Delany, for their exceptional
efforts in orchestrating the various
activities for fairgoers throughout
the bee building and maintaining a
wonderful educational display and
honey show exhibit at the fair. Thank
you for inviting me to enhance our
community’s understanding of the
beekeeping and honey industry.

6ZHHWQHVY (OOHG WKH @3:

Cockeysville, Maryland, during

the Honey Harvest Festival! On
October 8-9, visitors journeyed to

the Oregon Ridge Nature Center

and enjoyed outdoor educational
booths conveying topics such as
beekeeping tools, pollinator gardens,
honey bee biology, and beeswax

and candle rolling. Each station was
delicately weaved in between and
throughout Oregon Ridge’s historic
buildings and gardens. To highlight
the interdependence between honey
bee pollination and food production,
visitors made their own apple cider at
one of the stations. Honeybees play
a vital role in pollinating apples and,
consequently, in the creation of this
refreshing beverage! To sweeten the
outdoor fun, a honeybee themed arts
and craft station captivated children
and evoked their creativity as they
discovered beekeeping through
hands-on crafting. Kids made their
own hats and veils in addition to
creating their own honey bee puppet
and costume, complete with wings and
antennae. Throughout the festival, |
conducted educational demonstrations
every hour, including honey extractions
and open hive explorations. The

VLIQL¢FDQFH RI WKH EHHNH

California.

beekeeping practices. Many
attendees expressed their amazement
and gratitude for the information they
learned, mentioning that they were

W r@of the methods beekeepers
paloje to harvest and access
honey from their beehives. One of
the most memorable moments was
when | encountered a Girl Scout troop
and spontaneously offered to provide
them with a special presentation
on honeybees. Enthusiasm and
curiosity sparked among these young
Girl Scouts while listening to my
presentation, and | enjoyed answering
their intriguing questions shortly
after. Furthermore, | invited them to
attend my demonstrations scheduled
for that day to withess beekeeping
practices in-action. It was truly a
pleasure to share my knowledge and
passion for beekeeping with them.
The success of the Honey Harvest
Festival is largely attributed to the
dedicated efforts of the Oregon Ridge
Nature Center staff. Thank you for
providing a platform for educating the
community about our industry and

12-14. This conference offered me

the chance to interact with fellow

beekeepers, including those from the
Tampa Bay Beekeeper's Association,
my local beekeeping group, and
numerous others from across the
state of Florida. | was honored to
speak during the welcome reception,
where | shared information about the
American Honey Queen Program and
highlighted my promotional efforts
throughout the year, providing insight
on traveling the country as a national
spokesperson for our industry. |
hosted a beeswax candle rolling
demonstration as well. Participants
selected their wax-dipped wicks
and picked their preferred colored
beeswax sheets, and | demonstrated
my favorite two methods of candle

Queen Selena speaks with KNRC Free Fire Radiqmm—;% To add a touch of creativi
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cutters to add shapes on their
candle if desired. Thank you to the
FSBA and especially Tina O'Brien
for orchestrating this conference
and coordinating my visit and
presentations.

| journeyed straight from Florida to
Montana for the Northern International
Livestock Exposition (NILE) and

the Montana State Beekeeper’s
Association (MSBA) conference
October 15-21. For three days during
the week, fourth grade students from
schools across the state visited the
NILE in Billings to attend educational
sessions relating to agriculture such
as livestock, farming, and beekeeping.
Each day at the beekeeping booth,

| delivered short presentations to
students about honey production and
the vital role of honeybee pollination.
They were astonished to learn that
some of their beloved foods, such as
pizza and ice cream, are dependent on
honeybee pollination! To illustrate the
importance of honeybees, the booth
displayed an array of food items that
depend on their pollination, grasping
the student’s attention as they waited

HPSKDVL]ILQJ WKH VLJIQL dfiiRedVigwRise BifsévdRon hive. In

honey bee pollination in our daily lives.
Additionally, thank you to Linda and
Gene Williamson for hosting me in
their wonderful home during my stay.

| attended the Florida State
Beekeeper's Association (FSBA)
annual conference in Orlando October

total, | reached 1,800 students through

72 presentations throughout the event

and enriched their knowledge of the
EHHNHHSLQJ LQGXVWU\TV VLJQL
impact on agriculture and society.

During my time in Billings, Lance

More, QUEEN, page 23
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QUEEN, from page 22

Sundberg of Sunshine Apiaries
provided a comprehensive tour
through facilities under his commercial
beekeeping operation, including a
cUVWKDQG YLHZ RI D
extractor and woodworking workshop
for frame and hive box construction.

Traveling west, | attended the MSBA
conference in Bozeman! Throughout
the conference, | had the privilege

of attending numerous sessions

and engaging with a diverse group

of beekeepers, many of whom

owned commercial beekeeping
operations. To my delightful surprise,
| encountered and reconnected fellow
beekeepers | had recently met at the
FSBA conference a week earlier and
the Palo Cedro Honey Bee Festival

in California! | gave a presentation
sharing insights about the American
Honey Queen Program and provided
an overview my promotional activity
this year thus far. Thank you to Lance
and Patty Sundberg for coordinating
and assisting in my promotional

activities during my visit, and to
MSBA for inviting me to speak at their
conference.

October 27-30, | traveled to Bend,

| 9. foiRfs @regon State

Beekeeper’s Association (OSBA)
annual conference! | attended
sessions that featured the latest
developments in honey bee research,
and | interacted with new beekeepers
during the intervals to raised
awareness about the American Honey
Queen Program. | had the honor to
introduce many beekeepers to the
program and presented insights into
my promotional activities throughout
the year, along with valuable tips

and tricks I've learned along the way
for effective honey and beekeeping
promotions. Thank you to Connie
Axelrod for organizing my stay and
providing sightseeing opportunities
during my free time to explore the local
terrain in Bend. Additionally, thank
you to the OSBA for inviting me and
providing me the honor to speak at
their conference.

I’'m incredibly grateful for the
knowledge and experience I've
gained this year while traveling the
country as a national spokesperson
for our sweet industry. | have more
sweetness to come in November,

with a radio interview in New Mexico
and various school presentations in
Florida! Check out our Facebook and
Instagram page titled, American Honey
Queen Program, to see more of our
promotional activities throughout the
country. Thank you for supporting

the American Honey Queen program,
and | hope to see you at the annual
conference in New Orleans on
January 9-12. If you would like to
book the American Honey Queen or
Princess to your event, please contact
Anna Kettlewell at honeyqueen99@
hotmail.com or call 414.545.5514.
We'd love to attend your fair, festival,
farmer’s market, or civic organization
and help advocate for the honey bee
and consumption of honey. | hope you
all have a wonderful winter!

PRINCESS, from page 21

Arkansas Honey Festival. At this
event, over 500 guests attended,
visiting different booths to learn about
various aspects of honeybees and
beekeeping, trying different types of
honey, and seeing the Bemis Honey
Farm operation. | assisted in judging
the 27 different honey entries and
talked to visitors about my role as the
American Honey Princess. | also gave
a presentation about creamed honey,
in which | focused on explaining how it
is made and that it is still pure honey,
but just has a different consistency to
it. Thank you to the Bemis Family for
putting on this great event and being
great hosts!

From October 13-15, | was at the
Texas State Fair in Dallas, Texas.
Over 287,000 people attended the fair
during my brief visit. | assisted the
Texas Beekeepers Association at their
booth at the fair, explaining to fairgoers
the different colors and tastes of honey
throughout the State and country, as

| had an amazing display of honey

to reference. This honey display
contains various colors of honey that

is all produced throughout the state of
Texas, and all of it is donated at the
end of the fair.

| also showed

others how the

observation hive

is only made up

of worker bees

and a queen

bee at this point

of the year. |

appreciate John

and Margaret

Talbert for being

great hosts

during my time

in Texas!

My next stop

was to Georgia.
From October 17-
19, | promoted at
the Sunbelt Ag Expo in Moultrie. The
Expo is an agricultural-based trade
show, so giving a couple presentations

pumpkin decorating contest for Linear

County 4-H. It was great seeing
how students
decorate
pumpkins
that are made
possible by our
honeybees! |
also promoted at
the WireGrass
Farmers Market
with HoneyDale
Farm Goods. |
taught shoppers
about the
importance of
honeybees and
WKH EHQH ¢ W
using beeswax

Princess Allison had four television intersliesvsgincandles. |
one with WWLP 22 News, in Massachusetts &t ta?e@ﬂy appreciate

my host, 2016
American Honey Queen Kim Kester,
for hosting me during my time in
Georgia.

DERXW EHHNHHSLQJ DQG KRQH\EHHV ¢W LQ

well. Many attendees were interested
in learning more, especially about
becoming beekeepers themselves or
using honey for medical purposes.
After the Expo ended, | judged a

| then traveled to Colorado October
23-27 for a week of educational
presentations outside the Denver area.

More, PRINCESS, page 24
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| visited eight schools giving 10 presentations to students
in elementary school and high school about honeybees,
EHHNHHSLQJ
were so excited to learn about honeybees, and | received

a lot of great feedback and compliments from the students.
One school that stood out had own garden at the school
and even a garden club, to which | presented! These
students better understood how honey bees help us, since
many of their fruits and vegetables need to be pollinated by
honeybees. In total, | reached nearly 600 students about
what honeybees provide for us and what we can do to help
them out! | greatly appreciate my cousin, Gina Lux, and her
family for hosting me and supporting me during my time in
Colorado!

October 30-November 4, | drove to Wisconsin to present
in local schools to educate about honeybees and promote
the Kids & Bees Expo at the Wisconsin Honey Producers
Association (WHPA) conference that weekend. In total

| spoke in 11 schools, three Boys & Girls Clubs, and a
Lions Club, reaching over 1,400 students. They were all
excited about the Kids & Bees Expo! | had a great time
promoting an industry | love to so many students. At the
WHPA conference, | talked with beekeepers and gave

a presentation about my year so far as the American
Honey Princess. | also had a 13-minute radio interview
with Mid-West Farm Report, a syndicated broadcast on

22 radio stations statewide. My interview covered how |
got started in beekeeping and how it has led me to where

| am today. In addition, I discussed the importance of
honeybees, how we can help them, and the differences of
beekeepers around the nation. Over 300 people attended
the Kids & Bees Expo! | worked with the Wisconsin

Honey Queen Kaelyn Sumner teaching families about
beekeeping tools and equipment and | also worked with
the observation hive. There were many other crafts and
educational booths throughout the Expo, so families could
learn about so many different aspects of honeybees and
beekeeping and take home many educational resources or
even a jar of Wisconsin honey. Overall, it was a great week
promoting the beekeeping industry and meeting so many
great people! Thank you to my hosts, Ed and Becky Rohn,
and to all me drivers, Derald Kettlewell, Anna Kettlewell,
Danielle Dale, and Hannah Sjostrom!

Back home in lowa on November 6, | gave a presentation
to the Bellevue Pioneers 4-H club, which was my local
club when I was in 4-H! It was great promoting honeybees
to so many familiar faces. These students and families
were interested in how we can all do our part in helping
honeybees. | was asked how | got started in beekeeping,
which was actually from seeing an article in the 4-H
newsletter, so, it was rewarding to relate my experiences
to other 4-H members. A week later, | gave a presentation
to the Otter Creek Shooting Stars 4-H Club, which is in

my home county of Jackson. These 4-Hers already had

a great background in the importance of honeybees, so
many had questions about beekeeping and how they could
become a beekeeper someday.

While it has been a busy few months, | still have a few
upcoming trips and events in Pennsylvania, West Virginia,

DQG WKH EHQH/WV RI KYRIQina anglov@. i yor have 3nwoxaeps Qrevents you

would like me to visit or give a virtual presentation before
the end of the year, please reach out soon to the American
Honey Queen Program Committee Chair, Anna Kettlewell,
at 414.545.5514 or honeyqueen99@hotmail.com.
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Have you tried our Fondant Patty and Pellen Patt)

t Contains 15% real USA
pollen, 15.5% total
protein.

t Contains HiveAlive &
additional seaweed

extracts with
concentrated micro

nutrients

11" o130e% [T«

t Premium sugar patty
with HiveAlive ideal §
overwinter/emergen

feeding
t Added vitamins & a
acids

Ask for HiveAlive Fondant and HiveAlivag2adieyobatbcal beekeeping store or orderisanhmealivebees.com

%" The #1 Feed Supplement for Honeybees Worldwide
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ABF DONATIONS

The following have contributed to ABF during the months of October - December 2023. These donations
HQDEOH $%) WR IXQG SURJUDPV DQG VHUYLFHVY WKDW EHQH{;W PHPEHUYV DC(

/\3,\ HONEY QUEEN FUND VW LEG_ISLATIVE FUND
m All in Memory of Carmen Conrad I I I I * Eric Malcolm
— * Central Ohio Beekeepers JAmmms.  ° Thomas McLean
Association » Cooke and Beals
« Bradley & Colleen Conrad  Robert Dietrich

» Conrad Hive and Honey

* Todd & Donna Elliott » Blaine Nay

e OLFKHOH +DW¢{HOG » Cooke and Beals

 Lithopolis Honeyfest

« Ohio Harness Horsemen's FOUNDATION
Association « A.M. Stedina

* Reno Plenge

* Mike & Jane Rehner

* John & Cheryl Wachsmuth
* Matt Watts

BeeResesacetasssazizeseceseiatess
e

e

BUZZ & NICOLE LANDON

530-532-4302
B |J ZZ 5 B E ES ORDERS@BUZZSBEES.COM
3455 ORO DAM BLVD WEST

OROVILLE, CA 95965

/\

26 ABF QUARTERLY e VOL. 81, NO. 4, 2023




Each state having ABF members may
appoint a state delegate to serve as a liaiso
between ABF and its state association an
local clubs. Each state delegate acts as ¢
membership and legislative coordinator —
communicating important membership an
legislative information between ABF and th
state and local clubs.

STATE
DELEGATES

Let’'s grow together! Don’t miss this
opportunity to publicize your state
meetings. Let us know if you want you
state more involved with the membershij
and legislative happenings and conside
becoming a state sponsor of the ABF.

Going into 2024, over 50% of our
states are sponsors of the American
Beekeeping Federation. There are
GLIITHUHQW EHQH¢{WV
level of sponsorships.

Elections Committee.

Our State Delegates are
selected by their respective
$tefdd. Fadh QtdteRsll¥WEdHrom
1 — 3 delegates depending on the
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Our January State Delegates
Assembly meeting is a luncheon
and will be held in New Orleans
as part of our ABF Annual
Conference and Tradeshow. The
Guest Speakers for our assembly
luncheon will be Dave Hackenberg
from Pollinator Stewardship
Council, along with Fran Boyd,
the lobbyist for the American
Beekeeping Federation. Dave
will be sharing the results of the
Economic Impact Analysis.

In addition to our guest speakers,
our assembly will elect two
representatives to serve on the ABF
Board of Directors. We also elect
four representatives to serve on the

number of ABF members that are
from that state and the amount of
dues those members paid. Every
fall state’s chose their delegates
and we hold bi-monthly calls. Our
schedule for 2024 is as follows:

2024 Meetings:

e Tuesday, March 12 at 8 pm ET
e Tuesday, May 14 at 8 pm ET

e Tuesday, July 9 at 8 pm ET

e Tuesday, Sept 10 at 8 pm ET
e Tuesday, Nov 12 at 8 pm ET

If you would like more
information about ABF State
Delegates Assembly or about state
sponsorships, contact Debbie Seib

Thank you to our State Sponsors
Platinum
California State Beekeepers Association
lllinois State Beekeepers Association
lowa Honey Producers Association
Louisiana Beekeepers Association
New Mexico Beekeeper Association
Ohio State Beekeepers Association
Texas Beekeepers Association
The Beekeepers of Indiana
Wisconsin Honey Producers Association

Gold

Colorado Beekeepers Association

Hampden County (MA) Beekeepers Association
Minnesota Honey Producers Association
Missouri State Beekeepers Association
Montana State Beekeepers Association

North Dakota Beekeepers Association
Washington State Beekeepers Association

Silver

Collin County (TX) Hobby Beekeepers
Empire State Honey Producers Association
Nebraska Beekeepers Association
Oklahoma State Beekeepers Association
Vermont State Beekeepers Association
Virginia State Beekeepers Association

Bronze

Alabama Beekeepers Association
Kansas Honey Producers Association
Oregon State Beekeepers Association
Rhode Island Beekeepers Association
Tampa Bay Beekeepers Association

at seibshoosierhoney@yahoo.
com. If you are a State Delegate
and would like ABF information to
share at your event, send an email
including estimated numbers to
abfnet.org@gmail.com. Please
give us about 3 weeks notice.
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BE PROACTIVE. EXPERIENCE THE PROS

@ MANNLAKE
EXCLUSIVE

Pro-Sw eet
Liqui d Feed

Pro Health

ProDFM

Microbial Supplement

MANNLAKE
MANNLAKELTD.COM

800-880-7694



